


‘Accelerating Pathways

Roughly 16-percent of the world's population todayis between the agesof 15-24.
These yoting peop[e are movirigto cities at recotd rates and are optimistic'and ambitisus.

How can cities around the world work effectively and aggressivelyto harness the power:of this
group to drive sustainable economic growth? The significance of that challenge cannot be. overstated,
and it can be'met onlyifwe understand what these young people desiré, expect and contnbute
‘within their communities. That {$why the Citi Foundation commissioned Acceletatirig Pathways,

a research inltiative led by The Economist Intélligénce Unit that uses a unfque index methodology
and survey of 5,000 youth to examing how 35 cities around the world are supporting the young.
people who live there. The initiative also provides insights from young people'about what they
hope to accomplish and the support they hope to réceive asthey pursue their dreams.

This research complements the.Citi Foundation's Pathways to Progress initiative, designed to
prepare young people-for employment and support thiem to build the confidence; entrepreneurial
mindsetand professional connections needed tosucceed in any industry or-sector. Through
entrepreheurship training, mentorship, leadership dévelopment, and.a first job, we are working.
with leading community organizations around thé world to help young men and women find
their footing on'the path to academic and career success.

We welcome this opportunity to deepen the. discussion with our peers ‘about how programs
and policies can best support our young.people—the future of our workforce the future of our
etonemies, the future of our cities.

I hopethat these pages inform your work and accelerate the paths to youth economic

opportunity you contiriue to' pave.

Brandee McHale
President, Citi Foundation

Citi Foundation.

citi

UNDESA Youth Fagts: http:/ e . org:‘em’deveiopmem!desa.’populatson}pub!;cahonsfpdflpopfacts-’?opFacts 2015-1.pdf’
-2015 World Population Prospects; http://esa.un,org/urpd/wpp/aublications/filesikey _findings_wpp, 2015.pdf



CITiES are powerful engines of innovaticn.and
economic growth. in.dense yrban enclaves;
bright minds come legether 1o sower globs!
aconomies and solve critical problems. Leading
this charge are young people who have tie
skills and energy to develop novel productsand
approaches in vital areas suchi as health, energy
arid economics uriimagined by their eider peers.

But cities are setto grow by 28% by 2030, just
as the world adds 100 milfion more youth to its
ranks: This ‘youth bulge’ adds both pressure
to.a resource-constrained world and a well of
talent for a vibrant, rich future. Which begs the
guestion: How can cities prosper ifthey fail {o
hrarness the passion and ideas of young people?

To answer this and other guestions on the unique
tntersection of cities and youth as economic
drivers, and to provide a road map for municipal
{eaders as they consider ways lo spark enduring
fang-term growth from the weaith yourng people
offer, tha Tit Foundation commissioned a
perception and reality study from the Beonomist
infelligence Unit(E1L) in 2015.

For the perception compotient; the EIY surveyed
more than 5,000 young people in 35 global
cities on topits ranging from their living and
financial arrangemenis to theireducation to
their employment to the skills they hold - and
those that they seek. The survey also posed
guestions about young people's profassional
aspirations, the leve! of their engagement in
their communities-and their econamic autlook.

For the reality component, the EiU created ap
index, It scores cities on key enablers that

tontribute to young people's economic.
prospects, such as.afferdanle education or the
ease of opening a business.

The index Ts based on-31 city-based indicatars.
Of these, 24 weré collected from proprietary
EIU data and organisations such as the World
Bank. Seven are new qualitative ones based
on secondary rasearch, plus primary research
including expert interviaws,

These are but first steps In sparkinga
canveisation amonyg business and municipai
lzaders about what works, what doesn't and
what can be done differently to leverage the
power of youth in citiés. Although the data
serve as guideposts and answer key atestions,
they also ratse others, which suggests more
research is needed.

This survey is not linear, and certainly not
exhaustive. Moreover, the local context,
which will be shared in upcoming materials,
enormoiisly influences each city's narrative.

But collectively, the voices of 158 young peaple
in each city serve as a siapshot of young.
people’s economic pursuits today and thelr
future prospects at'a pasticular moment in:
time. Findings give colouito young people's
precccupations and aspirations, and defail what
they seek to beiter their economic lives,

In the survey, mosttelling are themes that
emearged globally, and thely overlaps in eptirely
different regions. These clusiar around four
areas.of opportunity that mirror the patterns

of young pecple af different ages and stages:
migration, ontine fearning, entrepreneurship
and civic engagement. These themes, which
stem from broad global shifts enabling more
freadém, independenice and contributions o
society are gkploréd more deeply in the sections
that follow.

For this repert the survey analyst was
Ana Berenguer aind Carolyn Whelan wrote and
adited the Executive Summary.



Survey background

In February and March 2015, the EIU quetied
5,250 young people in 35 global cities-about
theirecengmic situation and how this might
change in the coming years.

Roughly 150 youth between the ages of 18 and
25 in each city'were polled. Mare than one-
‘third (37%) are 18 to 21 years old, and nearly
two-thirds (63%) are 22 to 25. just under half
are male, and 52% female. As for income levels,

half live in households which earn less than the:
city medianincome, and half live iri households
with incomes above this {evel.

As for the highest Jevel of education completed,

Justunder half (45%) cite undergraduate
studies, 19%.graduate studies, 26% secondary

school, 10% vocationalschooland 1%
elementary school. Broadly, 59%are ta king
classes, 62% are warking, 33% are both working

and studying, and 13% are neither working nor

studying.

Respondents hail from the following cities:.

T




Global themes

Despite global and local socio-economic
constraints, survey responidents are, with rare
exception, largely aspirational and optimistic
about thejr futures. They value technology’
and-seek online learning, believe iriternships
and apprenticeships hest pave the way to
improving their earning power, and are open
and enthusiastic about-working for themselves,
ot founding a business.

These findings are not sutprising given the age
group. However, even at-older ages respondents
live with or receive finaricial support from family.
Roughly three In four of those polled (77%)

reside with theit parents or other relatives, while .

a smaller 57%are financially supported in some
way by family on a monthly basis.

Perhaps more than ever sirice the indusirial
Revolution, globally, family serves as anchor
and springboard for the transition to aduithood.
Inparallel, roughly half of respondents (47%)
have moved in the last five years for work,
education or a better life.

The juxtaposition of tHe hopes, dreams and
skilf sets of these young people-against the
backdrop of continued dependency and the
search for better dpportunities elsewhere begs
the question, are cities providing the enabling
environmentthatsupporis the econamic
aspirations of young people? Are they making
the proper investments to support their growth,
to reap youth=driven dividends in the future?

Adeeper dive intothe:data globally and
regionally points to areas of opporiunity,
Technology is, not surprisingly; onethat
resenates globally, The skills most-oft cited by
respondents are computer skills (62%), and

though just one in ten of those polled takes
classes over the Internet today, more'than one
iy six (17%) prefers this medium for Jearning.
Notably, the skill respondents most seek
globallyare foreign-language proficiency and
management/leadership,

As for skills acquisition, among ten paths to
impiaving earning power, on-the-job training
tops the list. Respondents most often single out
internships or apprenticeships asa means to
increase their incomes. And ih work, stability

is a key Jobs-choice driver, selected most by
respondents as the.reasort for the work they do
today.

However, a large majority of respondents aspire

to work for themselves, or to start their own

business. Over three-guarters of those polted
(77%) say this work-choice appeals, Finally, the
sample.was cverwhelmingly optimistic, Three in
four respondents say they are soméwtiat or very
optimistic about their economic futura.

These apparent contradictions - aspirations
for freedom through self-emiployment or
work ownership while living with or receiving
financial support from family, with stability
frumping freedom as key factors for the work

‘young people actually do — afe ags-old. And in

geographies such as Asia or Latin America these
align with cultural norms.

Butthe expansion of thase coniradictions

it reglons such as North America where

this historically has been Jess true suggests
that municipal leaders may want to explore
ways fo0 bridge the generational divide. Youhg
people may fespand positively to poiicies of
programs that foster a mindset of measured risk
for personal or global growth, while faying the
groundwork for fong-term stabifity.



Regional highlights

A more-focused look at the data surfaces

some interesting trends. Forexample, in

‘Latin America, vocational schools ate faf

more popular than elsewhere. in cities like
Bogota and Lima, roughly 6ne-third-or moré of
respondents have completed their studies or are
studying at vocational schools. Latin American
respondents are also mote upbeatabout-
working for themselves or starting their own
business, an aspiration cited by roughly nine
inten (89%) of respondents in the region. The
largest city-based cohort which has moved for
school or a better life also resides in this region
(Sdo Paulo).

Yourig people in thie US-and Canada, by
contrast, appearto be fess enthusiastic about
self-employment or starting entrepreneurial
ventures; just64% of respondents here say
this work-choice appeals, with the lowest
rates in'the region in Chicago arid Toronto.
Perhaps this'is because this cohort is alsa the
most financially self-sufficient in the survey.
This region also leads the world in ¢ivic
engagement, with 52% of respondents there
contributing to'the community. Conversely, in
Europe just 36% of those polled say theyare
involved it such activities.

As for respondents in Europe, they are the most
likely to receive financial suppdrt from their
families on a monthly basis (63%) and, along
with their peersin Affica and the Middle East,.
have the fewest number of workers (Casablanca,
Lagos). Those polled in the latter region say
most often that they are not acquiring the
necessary.skills to get work.

Finally, respondents in the Asia-Pacific region
are'most likely to live with their parents or other
refatives in all cities save Sydney; they are-alsa:
the most likely to stay put, arid trail Europeans
interms of the financial support they receive
from their families. Notably, both the cities

where respondents are most likely —-and least
likely — to have computer skills are in Asia:.
Mumbai (82%) and Seéoul (29%), respectively.

These findings, which, of course, shauld be
viewed through a cultural lens and against the
local ecanomic, political and social context,
suggest that certain educational defivery
modelsthat are widely used in'sonie regions

~ such as vocational schools in Latin America
— may prove useful efsewherg, such as in
Africa and the Middle East. Mumbai also may
have valuable insights about computer-skills
acquisition.

Mobility

The promise of a better {ife has long lured
people of all ages fo cities. Youth often
accompany their faniilies to new places, but the

transition to adulthood and the opportunities
this life phase brings make cities particuiarly

atttactive to young people for the better schoadls
and job prospects cities often offer.

This certainly bore out the EiU survey. Nearly
haif of respondents (47%) moved to their city for
work, education or a better life in the last five
years — most (90%] from within the country.

Not surprisingly, globally, respondents in the US
and Canada are the mosttransient since 2010,
while their peers in Furope and-Asia-Pacific
more often stayed put over that period, with
European respondents expressing the least
willingness to move in the future.

Notabie mobility outliers among the survey
sample aretespondents in Bangkok and So
Paulo, where 69% and 77%, respectively, of
those polied have moved in the last five years.
This is well above the laggards in this category,
orthe roughly oné in four respondents in
Casablanca, Shanghai and Singapore who-
moved over this time. '




Mativating these moves are, Uindérstandably,
educational and work opportunities, reasons

cited by nearly half of respondents who récently

moved. Better education was the clear draw
among those polled in Furope, where the 57%
of respondénts noting this enticement was far
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higher than the 38% in Africa and the Middle
fastwho singled out education as a top. reason
for a move.

Other reasons cited by resporidents

include easier commiutes to work, and better

services, such as reliable transportation, police
ar electyicity, noted most often by respondents
in the Asia-Pacific and Africa and the Middle
East. Notably, income levels did not vary
betweer migrants and longer-term residents:
theugh there are some differences hetween

these e groups by city.

in Bangkok, for example, which is an Asia-
Pacific outfier, with more thar two in three
respondenits having moved to this city over the
last five years, lower-income respondents are
less fikely to have moved (61% versus 76% of
thase with high incomes)..

Conversely, more lower-income respondents
moved to Washington, D.C. (71% versus 56% of
those with higher incomes), than their peers in
other regions who moved to other cities.

Finally, in some regions, highet levels of
tolerance appeario bea lure. In Asia-Pacific,
Latin America, and the African and Midd|e
Eastern regions; more respondents than
elsewhere cite gender, race or ethnicity issues

35 a key driver for their move to their current

£ity, with respendents who had moved to Lagos
most often (26%) making this claim,

Respendents who moved for work, education
ord better life may have found, in'many cases,
what they sought. Globally, migrants are more
tikely to work (68% versus 56% of longer-term
residents who work) and to'study (61% versus.
57%, respectively). Moregver, 72% and 76%,
respectively, of those whio say they moved.to
study or work are indeed studying or working,
Finally, this "mability” cohort is more optimistic
about its economic future than respondents
who have lived in the city longer (38% of




migrants versus 29% of non-migrants who say
they are very optimistic).

Yet, despite this optimism, a sizeable 75% of’
those who moved say they will miove again

~ most often, again, within the country.
Respondents in Latin American cities who have
moved before most often express willingness

to. move again (85%), for similarreasons, and
more than one-third of them believe this will be

to a different country, And though respondents

in Asia had moved the least since 2010 and
Singaporeans are the_feast.!ikel_y to cite plans to
mave again (along with their peers in Moscow),
migrants in Bangkok-and Manila say they may
move again. For many, moving for opportunity-
promises payback, but also incites those wha
moved to keep on'moving, for ever-better
opportunities.




Computers and online
learning

Technology as atearning tool and a leg

up economically is a theme that resonates
throughoutthe survey. Globally, réspondents
who work most ¢ite computer skills as the top
skill they hold (62%3, Jed by thase in the US and
{anada and in the Asia-Pacific region, save.in
Panama City (39%) and in Seou! {?9%),
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Percentage diﬁerenceﬁbetween respondents who study over the.
Internet today and those who prefer this mediam for learning
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Yetsome interesting digital divides emerge
among various income levels; tiot surprisingly,
respendents in highar-income households are
more likely to cite computer skills than their
peers in households with lower incomes (66%
versus 58%), with a:wider gap- between income
levels in Asian cities (69% versus 56%), led

by respondents in Beijing (81% versus 65%),
Bangkok {64% versis 48%) and Shanghai (7%
versus 53%). This is also true of Furope and
Africa-and-the Middle East, though the gap is
parrawer here,

Butitis perhapsinthe ares of education

that the greatest opportunity for technology
iooms. Although today a full 75% of students
learn predominantly at schouls, respondents”
current interest in fearning in this environment
is waning, with their preference Increasingly
skewed towards online learning.

While only 10% of those who study do so over
the Internet today, more than one in six (17%)
prefersthis medium. This way of fearning is

-particularly popular in the Asia-Pacific and Africa

and'the Middle East, where roughly 10% of those
whotake classes do so online, and 21% favor
this platform for leamning. But in Latin America,
findings point to reom for improvement in online
capacily building or the telecommunications
infrastructure, where just 13% of respondents
prefer this medium foreducation..

Some gender-based disparities also surface

i this area in Latin America, where maje
respondents are sign Eﬁcantly maore likely to have
computer skills,

In Lima, for example, just 28% of female
respandents cite this:skill versus 59% of their male
peers. Similar gaps existin other treqgional cities
stich as-Buenos Alres (52% versus 61%), Bogota
(45% verstis 71%) and Sao Paulo (59% versus
§9%). This lack of computer skills may hold young
Latin American women back. For instance, in all
Latin American cities save Bogota; moere male
respondents prefer taking classes.over the Internet
thar their fémale pesrs,



Entrepreneurship

Self-employment or founding a business
broadly appeals to survey respandents, perhaps

because of theirage, perhaps bécause of

obstacles in finding work, More than thiree

in four respondents (77%) express irterest in
workinig for themselves or founding a business,
with this interest most pronounced in Latin
America, where'89% make this claiin.

Notably, though respondents in higher and
iower income househalds are egually likely
to say that self-employment or founding a
business appeals in Europe, North America
and Asia-Pacific, in Africa this wori choice
has.broaderappeal among lower-income
respondents; and, to scme degree, in Latin
America.

In Africa, 78% of low-income res pondents say
they would be interested in self-employment or
starting a business-versus 69% of their regional
peetswho note the same interest in higher
income households; this gap is more narrew in
Latin America {92% versus 87%, respectively),

Would-be entrepreneurs, by region
Percentage of respondents who want to work for themselves,
or to;start or grow a business

Latin America

Asia-Pacific

Europe

Africa and the
Middle East

US and Canada

Driving this interest is a desire for more freedom
and flexibility, selected by mare than ene in
three respondents-(36%) globally. However,
would-be entrepreneurial respondents in the
Africa and Middle Eastern region are more likely
than theirglobal peers to point to creativity as

a primary motivation for interest in this work-
choice. By contrast, respondents in the'US

and Canada single out meeting a market need
as'a top reason they would gravitate to self-
employment or entrepreneurial activities. They
most cite — after freedom or flexibility - selling
a useful product or service as a reason for this
work-choice.

To work for themselves of t start a bisiness,
would-be entrepreneurial respondents say
they most need capital, of course, followed by

technology.(32%), a skilled team (31%) and

mentoring and guidance (30%). Respondents

in this category in Europe also single out
government policies or laws that miake it easier
foryoung peopletostart a business. This.
suggests that municipal governments in this
region could do morete foster entrepreneurship
among young people.

Gender-based:stereotypes also ring true in the

survey: inall 35 cities, more male than female

respbndents say self-employnient or founding a
business appeals. This gender gap is particularly
marked in the US anid Canada, where nearly
three in four male respondents (73%) express
interest in this work-choice versus 58% of their
female peers. However, some Asian cities,
namely Bangkok and Mumbai, appear to buck

this trend. In Mumbai, female respondents are
more likely thian their male peetsto-express
interest in this work-choice {96% versus 88%),

though there ave fewer femaie réspondents here

than in other cities.

Skill sets appear to play a role in young people’s
interest in self-employment of founding a
business, as well. In cities where respgndents
are more likely to have accounting skills or skills
to starta busiriess, the interest in starting one




orworking for oneself is also higher. Indeed,
across all- region’s would -be-entrepreneurial
respondents most cite these skills. These

practical skills are perhaps why the cities where

TROTE respondents than elsewhere express

an interest in self-employment or foundiriga
busiriess are the same cities (Bogota and Lima,
where nearly all — 96% - éxpress interestin
this wo rk.-ch_¢ice) in which more respondents
completed their studies at 2 vocational schoel.
Maretver, in Latin America, respondents wha
expressed ipterest in this.work-chaice are more
than twice as likely to have completed their
studies at vocational schools as thair peers who
say they are not interested. Meanwhile, their
coupterparts in graduate and undergraduate

programmes are less likely to be interested in

selt-employment or in'founding a business.

Finally, there appearsto bea correlation
between interest in self~employment or

entrepreneurial ventures and lévels of

optimism. Indeed, in altregions, would-be

entrepreneuyrial respondents are more likely

to say they aré vary optimistic about theiy
economic future, Forinstance, in the Asia-
Pacific region 31% of respondents who say this
work-choice appeals are very optimistic, versus
the 14% of those who say this smong those
who .express no interest in self-em ployment or
entreprenedrial ventures,




However, while the majority of respondents
believe these activities will h’e’Ip-i"mpra'\/e.their
City,Community or country, less than one

inthree respondents globally believe these
activities will help them find work.

Civic engagement

Is there a link-bétween civic engagement and
work? in'the ElU survey, cities with higher
numbers of réspondents in the workforce tend to
have higher numbers.of respondents frivolved in’
‘the community. School and work may be factors
'in participation in these activities, with more
than half‘qf r.esppndents (52?@) “.'h“' take ci__as_;gs . than elsewhere also cite networkingskills. This
contributingtothe community versus 37% who are L . . e

' ' is also trie globally. In cities with the highest
levels of civic engagement, respondents are
more likely to. have networking skilis than those
in-cities with fewer respondents who contribute
to-their comniunities.

The exception, however, may be in the area of
networking..In US cities which cite the highest
level$ of civic engagement; more respondents

notstudying. Similarly, those who work are also-
more likelyto be engaged in their communities
{49% versus 40% of those who do not worl),

Percentage of respondents who have participated
in programmes or activities that help their dity,

Globally; of the '!__ess than half of respondents
(46%) who say they have participated in

commiunity or country, inthe last two years

Bangkok
‘Washington, D.C..

programmes or activities, respondents in the
US and Canada are the most engaged:in their
communities, with more than half of those
polled participating in community activities,

lohanneshurg most often by volunteering their time.
Panama City ob )
New York .
Manila Levels of civic engagement in Africa and
. Beifing the Middle East are also noteworthy, with
Kuzla Lumtpur c e e e e
Chicago nearly _haif participating in such activities,
Tel Aviv the majority-of them volunteering their time,
JB'BZI}:’; Respondents inthis region alse contribute more
Lag_u«__;. time to thiese endeavors than their pe%e'rs in
] Sydney other cities (aver 15 hours), it is.in the Asia-
E:;f;if:’ Pacific region, however, that some interesting
Mumbai disparities emerge: Bangkak [zadsthe world
Miami in the percentage of respondentswho have
Sao Paulo . . e fmaos ) gl
Torento contributed to the.community (71%), while
Letidon Taipei, at 26%, is the global laggard in this
Bogota .
Istanbul category.
Dubai
Shanghai Civicengagement could he!p lure young adulis
ME"-“"UC;P; on the fringes back into the fold. Respondents
Buenos Aires who say they are pessimistic about their
Hb:_‘l!-j Kong -econoemic future are fess likely to be involved In
"Ss:::; -their-co_mmu'nit_ies: more than two-thirds of this:
Madrid “cohort have not participated in these activities.
casﬁa'?;;:_ Collectively, these findings suggest that civic
Teipei engagement may help brighten young people's

outlook:and bring valuabie skills.




Conclusion

Young people across the world have ideds and
ingenuity. They bring enérgy, enthusiasm and
21st-century skills the world badly needs, and’
often more rapidly adapt to change and spot
emerging opportunities than their older peers..
With millions more youth joining the global
workforce by 2050, cities can tackle the many
challengés they face — from a greying workforce;
to strained infrastructure to slowing economic
growth — by tapping into this rich human capital.

This is particularly true in developing countries,
where the bulk of young people will live.
But without the enabling ervironment to tap

‘this precious resource, cities risk the loss of an

important dividend. This survey points to some
areas young adult$ giobally beiieve will help
them in this endeavour, including mobility,
technology, entreprerieurship and civic
engagement, which may fuel urban economiés

‘in thefutdre.




